WELCOME TO THE WORLD OF

MY DIGITAL SAVVY

Where Every Clicks leads to success

Transforming Visions into Digital Reality.
Driving Brands Forward with Strategy,
Creativity, and Results.

READY TO SEE WHAT
YOUR BRAND CAN ACHIEVE?

Let's take it to the next level, together.



OUR SERVIGES

@ q WEBSITE DEVELOPMENT

SOCIAL MEDIA @ E i )

e

GOOGLE ADS @ ZA ‘

@1? VIDEO SHOOT

GRAPHIC DESIGNING @@

@ ;; BRANDING STRATEGIES

YOUTUBE MANAGEMENT @@
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OUR TEAM

Meet the future of creativity and strategy!
Our dynamic young team is passionate about
driving innovative solutions for your brand



SUGIAL MEDIA ORGANIG INSIGRTS
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SUGIAL MEDIA ORGANIG INSIGRTS
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PERFORMANGE ADS

SOCIAL MEDIA MARKETING ANALYTICS
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PERFORMANGE ADS

SOCIAL MEDIA MARKETING ANALYTICS
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Social media ad spent experience of 2.5 cr+ we are
delivering exceptional results.



PERFORMANGE ADS

GOOGLE ADS ANALYTICS
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PERFORMANGE ADS

GOOGLE ADS ANALYTICS
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YOUTUBE ORGANIC GROWTH
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YOUTUBE ORGANIC GROWTH
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OUR GRAPHIGS

MIHAN
NAGPUR

Bt

Festival of Lights.

Shine like sparkles, glow like candles and

ou all a very happy & prosperous Di

infc

9607855441, 9607855442

Address: Opp. lIM & AIIMS, MIHAN, Wardha Road, Nagpur- 441108,

TUM LOG MUJHE
WAHAN DHOOND
RAHE THE

Aur main Yahan

Hyderabad Dum Biryani

Order Kar Raha Hoon!

Order on g ZOmato - Y

iress : Hyderabad Biryani.Com, Manik Park, Beltarodi 7620355103
vt s gt o 4015 4 69518352258

A & {

BILLABONG HIGH

PLAYGROUP | NURSERY
IR.KG SR. KG

kangaroo kids

15 Augest

HAPPY INDEPENDENCE

@ 08610236694 | = admissionsikelakia

VST #No.7 Shell Avenue, Akkarai, Panaiyur, ECR, Chenr

mailcom @ wwwikangarookids.inhennal-akkarai

00

TC

The Fitness Centre

NEW UF\FE\}?@
314,000 <

FOR 14 MI]NTHS
-

= THE ONLY WAY T0 FINISH ==
ISTO

jagat Tower, Amravati Rd, Near Law College Sq,
Nagar, Gokulpeth, Nagpur

®) 70205 95905

Happy New Year from iTpreneur.! Here's to a year of coding
triumphs and career advancements!

-

T L e

SHRIRAMA

RAIPUR

BILASPUR

Airport

Pickup & Drop

ONLY
nm ngur Near Maharana Pratap Chowk,

@ 1 499/ Bilaspur, Chhattisgarh, 495001

@ www.itpreneurnagpur.com |

© 9371-9371-53
£ 2" floor, Amaan Serenity, Besides SBI Bank, Chhaoni Rd, Sadar, Nagpur.

9827398241, 8085028241
Tmmﬂmi-w‘d‘

DOUBLE DHAMAKA OFFER

M

331?1:@211 NATALAXI

SH MANISH NAGAR BRANCH IC
ANNIVERSARY

o

. 100%

MAKING CHARGES

mlO(,.r

GOLD JEWELLERY 22 CARAT

ot .p—

In the journey of the upcoming year, may our physiotherapy clinic
pave the way for restored well-being, strength, and vitality.

HAPPY NEW YEAR

$2024

(©)rf:t: 000 RE @ 90.0pp. St Vincent school Uday Nagar, Manewada, Nagpur

LUXURY
APARTMENTS

Starting From

~ NO BROKERAGE DIRECT SEI.L 3
9 Hill View Soclety, Near Sarthi Public School, Dabha, Nagpur

Contact: 9422678907, 7588843210




OUR GRAPHIGS

DELHI PUBLIC SCHOOL
MIHAN, Nagpur

ADMISSION OPEN FOR
ACADEMIC YEAR 2022-23

dpsmihan.edu.in

HORIZON

RADIN

WANT TO KICKSTART YOUR CAREER IN
TRADING? NOT SURE WHERE TO BEGIN?

DON'T WORRY!

ATTEND 3-DAY
FREE DEMO CLASSES
Viile - 17,18,19 OCTOBER
© Market analysis techniques
© Risk management strategies

 Profitable trading methods
Aind muck: move|

Q PLOT No.2722 LaxmiNagarNageur, () +91 89888 41010 @ www.horizontradingacademy.com

AKSHAYA WITH MODERN AMENITIES

TRITIYA

OFFER 2BHK @ 3BHK@
SO R 30us | 23Buaes

® 9096300675, 7758928406

HAPPY

N BRING YOU AND YOUR LOVED ONES.
BOUNTIFUL BLESSINGS AND JOY. HAPPY DHANTERAS

Utsav Ethic Raymond, Honey Archana Complex, near

Medical College Road, B2 Wing, Untkhana, Nagpur, +9173049 81603

Learn with Soni Sir
ADMISSION OPEN
VI, IX, X,
JEE, NEET

NAGPURCENTRE

FIT
JEEt ki tayari

JEE ADVANCED- 2022

in Nagpur

CHATANYAGARG Al India Rank 47"

FITIE AGPUR STUDENT
FourYear Classroom Program

2 11T Zone state. 22 City
Topy Toppers Toppers

fop S0 AIR | 29inTop 100 AIR

CENTRAL INDIA'S ONLY ENGINEERING COLLEGE
WITH NAAC A++ GRADE

YCCE

25TPA | “Foi™ 14807

Yeshwantrao Chavan

<=> College of Engineering
Wanadongri, Hingna Road, Nagpur, Maharashtra - 441 110

contact: RUTYIITPELTTD @ wwycoe.edu

MINUT
STRATEGY




UR GLIENTS

INTERIO

NEXUS BUILDCON 66 GRANULES

4~ >~ Sai Home Tutorials N =
Reganysour e ITHMPUS
GURU

——Dream IT Achive IT—

Prof. Vijay Badkhal's

II'ISpI 2

ion happe

SOBHA

: Qoé D G Sharma’s Classes

Video Lectures for CA Foundation, Inter & Final

Saree Store

WORKING AVENUE r\‘t ™
- ProClinica

Physiotherapy Clinic

PAN MAx MAHALAXM] s NAGPUR CENTRE NAGPUR

Jewellers & Gemstones

Ujjwal Sports

Tprencur

Training | Placement | Project

BY DEEPA

E-) Elevatelife

A ELEVATE 4

Kaapi
Misbri

belni’) E .(Sf yle Studie

creARTlve

— by Nikita Tater —

SANSA

N, THE FABRIC STORE

KHURANA SURGICALS
& MARKETING PVT. LTD.

lUCIFER TRADING -



THIS IS JUST THE BEGINNING

Welcome to the Future of Your Brand's Success.

Congratulations on reaching the end of this port-
folio—but the journey with My Digital Savvy has
just begun.

If you're ready to break boundaries, disrupt the
ordinary, and make a lasting impression, we're
ready to lead the way.

Ready to Start? Let's Connect.
Your brand deserves the extraordinary.

B contact@mydigitalsavvy.com
. 8149105083, 7470442121
@ mydigitalsavvy.com

Q@ 15,16 1st floor Mangalwari
complex sadar, Nagpur

Follow the Adventure
Keep up with us on social media, and stay inspired
by the digital journeys we're crafting every day.

© f O @

@mydigitalsavvy



